PENGARUH PERCEIVED USEFULNESS, PERCEIVED EASE

OF USE DAN PERCEIVED ENJOYMENT TERHADAP

INTENTION TO USE DOMPET DIGITAL GO PAY DI






Aditya Widjana, M. (2011). Factors Determining Acceptance Level of Internet 
Banking Implementation. Journal of Economics, Business, and Accountancy 
| Ventura, 14(2), 161–174. https://doi.org/10.14414/jebav.v14i2.5 
Ahmad, & Pambudi, B. S. (2013). Pengaruh Persepsi Manfaat, Persepsi 
Kemudahan, Keamanan dan Ketersediaan Fitur Terhadapminat Ulang 
Nasabah Bank dalam Menggunakan Internet Banking (Studi Pada Program 
Layanan Internet Banking BRI). Journal of Chemical Information and 
Modeling, 53(9), 1689–1699. 
https://doi.org/10.1017/CBO9781107415324.004 
Akturan, U., & Tezcan, N. (2012). Mobile banking adoption of the youth market: 
Perceptions and intentions. Marketing Intelligence and Planning, 30(4), 444–
459. https://doi.org/10.1108/02634501211231928 
Annur, C. M. (2019). Riset Morgan Stanley Ungkap Ketatnya Persaingan OVO 
dan Go-Pay. Katadata.Co.Id. https://katadata.co.id/berita/2019/02/26/riset-
morgan-stanley-ovo-lebih-banyak-digunakan-ketimbang-go-pay 
Assariy, A. (2019, November 19). Menuju “Cashless Society.” News.Detik.Com. 
https://news.detik.com/kolom/d-4790354/menuju-cashless-society 
Chemingui, H., & Lallouna, H. Ben. (2013). Resistance, Motivations, Trust and 
Intention to Use Mobile financial Services. International Journal of Bank 
Marketing, 31(7), 574–592. https://doi.org/10.1108/IJBM-12-2012-0124 
Danuarta, G. L. N., & Darma, G. S. (2019). Determinants of Using Go-Pay and its 
Impact on Net Benefits. International Journal of Innovative Science and 
Research Technology, 4(11), 173–182. https://www.ijisrt.com/determinants-
of-using-gopay-and-its-impact-on-net-benefits 
Davis, F. D. (2014). Perceived usefulness, perceived ease of use, and user 
acceptance of information technology. MIS Quarterly: Management 
Information Systems, 13(3), 319–339. https://doi.org/10.2307/249008 
Dzulhaida, R., & Giri, R. R. W. (2017). Analisis Minat Masyarakat Terhadap 
Penggunaan Layanan E-Money Di Indonesia Dengan Menggunakan Model 
Modifikasi Unified Theory of Acceptance and Use Technology 2 (Utaut 2). 
Majalah Ilmiah UNIKOM, 15(2), 155–166. 
https://doi.org/10.34010/miu.v15i2.555 
Fadhli, M., & Fachruddin, R. (2016). Pengaruh Persepsi Nasabah atas Risiko, 
Kepercayaan, Manfaat, dan Kemudahan Penggunaan Terhadap Penggunaan 
Internet Banking (Studi Empiris pada Nasabah Bank Umum di Kota Banda 
Aceh). Manfaat , Dan Kemudahan Penggunaan Terhadap Penggunaan 





Fajar, T. (2019). OVO, Go-pay hingga LinkAja Mana yang Paling Laku? 
Economy.Okezone.Com. 
Ginting, D. B., & Marlina, M. R. (2017). Analisis Pengaruh Kualitas Sistem, 
Kualitas layanan, Kualitas Informasi, Kemudahan Penggunaan, Dan Persepsi 
Manfaat Terhadap Kepuasan Pengguna Fasilitas E-Filing. Media 
Informatika, 16(1), 20–31. 
Hanief, Y. N., & Himawanto, W. (2017). Statistik Pendidikan (p. 63). Deepublish 
Publisher. 
Indrawan, R., & Yaniawati, P. (2017). Metodologi Penelitian Kuantitatif, 
Kualitatif dan Campuran untuk Manajemen Pemangunan dan Pendidikan 
(Revisi) (pp. 102–103). PT refika Aditama. 
Joenaedi, E., & Ibrahim, J. (2018). Metode Penelitian Hukum Normatif dan 
Empiris. Prenada Media Group. 
Jogiyanto. (2007). Sistem Informasi Keperilakuan. Andi. 




Kim, D. J., Ferrin, D. L., & Rao, H. R. (2008). A Trust-Based Consumer 
Decision-Making Model in Electronic Commerce : The Role of Trust, 
Perceived Risk, and Their Antecedents. Decision Support Systems, 44(2), 
544–564. https://doi.org/10.1016/j.dss.2007.07.001 
Kotler, P., Keller, K., Brady, M., Goodman, M., & Hansen, T. (2009). Marketing 
Management: First European Edition. 
http://books.google.no/books?id=8VDYaWzc9MgC 




Laksana, G. (2015). Pengaruh Persepsi Kemanfaatan, Persepsi Kemudahan 
Penggunaan, Persepsi Resiko dan Persepsi Kesesuaian Terhadap Minat 
Menggunakan Moblie Banking (Studi Pada Nasabah Bank Rakyat Indonesia 
(BRI) Kantor Cabang Rembang, Jawa Tengah). Jurnal Administrasi Bisnis 
S1 Universitas Brawijaya, 26(2), 86309. 
Lambey, L., Pangemanan, S., & Ulaan, R. V. (2016). The Effect Of Perceived 
Enjoyment on Intention to Shop Online (The Study of Faculty of Economics 
and Business Sam Ratulangi University Manado). Jurnal Riset Ekonomi, 
Manajemen, Bisnis Dan Akuntansi, 4(1), 1137–1146. 




perceived usefulness and the usage of computerized accounting systems: A 
performance of micro and small enterprises (mses) in china. International 
Journal of Recent Technology and Engineering, 8(2 Special Issue 2), 324–
331. https://doi.org/10.35940/ijrte.B1056.0782S219 
Liao, C.-H., Tsou, C.-W., & Shu, Y. (2008). The roles of perceived enjoyment 
and price perception in determining acceptance of multimedia-on-demand. 
International Journal of Business and Information, 3(1), 27–52. 
Loanata, T., & Tileng, K. G. (2016). Pengaruh Trust dan Perceived Risk pada 
Intention To Use Menggunakan Technology Acceptance Model (Studi Kasus 
Pada Situs E-Commerce Traveloka). Juisi, 2(1), 1–10. 
https://journal.uc.ac.id/index.php/JUISI/article/view/117/110 




Mahmud, D. (2001). Psikologi Pendidikan suatu Pendekatan Terapan (p. 56). 
BPFF. 
Makanyeza, C. (2017). Determinants of consumers’ intention to adopt mobile 
banking services in Zimbabwe. International Journal of Bank Marketing, 
35(6), 997–1017. https://doi.org/10.1108/IJBM-07-2016-0099 
Moon, J. W., & Kim, Y. G. (2001). Extending the TAM for a World-Wide-Web 
context. Information and Management, 38(4), 217–230. 
https://doi.org/10.1016/S0378-7206(00)00061-6 
Mulyasa. (2007). ilmu dan Aplikasi Pendidikan (2nd ed.). PT Imtima. 
Muttaqin. (2018, November 21). Sosialisasi Gerakan Nasional Non Tunai 
(GNNT) Pentingkah? Kompasiana.Com. 
https://www.kompasiana.com/muttaqin98/5bf532acab12ae5d6a2ed685/sosial
isasi-gerakan-nasional-non-tunai-gnnt-pentingkah 
Novitasari, S., & Baridwan, Z. (2014). Persepsi Kontrol Perilaku Terhadap Niat 
Penggunaan Sistem E-Commerce. Jurnal Ilmiah Mahasiswa FEB 
Universitas Brawijaya Malang, 3(1). 
Ofiskita. (2019, September 25). OVO Ungguli GoPay dalam Transaksi Tengah 
Tahun 2019. Ofiskita.Com. https://ofiskita.com/articles/detail/ovo-ungguli-
gopay-dalam-transaksi-tengah-tahun-2019# 
Parastiti, D. E. P., Mukhlis, M., & Haryono, A. (2015). Analisis Penggunaan 
Uang Elektronik Pada Mahasiswa Fakultas Ekonomi Universitas Negeri 
Malang (Studi Kasus: Uang Elektronik Brizzi). Jurnal Ekonomi Dan Studi 
Pembangunan, 7(1), 75–82. 




Persepsi Kemudahan Penggunaan, dan Tingkat Kepercayaan Pada Minat 
Menggunakan Uang Elektronik. E-Jurnal Akuntansi, 27, 927. 
https://doi.org/10.24843/eja.2019.v27.i02.p04 
Priambodo, S., & Prabawani, B. (2016). Pengaruh Persepsi Manfaat, Persepsi 
Kemudahan Penggunaan dan Persepsi Risiko Terhadap Minat Menggunakan 
Layanan Uang Elektronik ( Studi Kasus pada Masyarakat di Kota Semarang ) 
Pendahuluan Kajian Teori Perilaku Konsumen. Jurnal Ilmu Administrasi 
Bisnis, 5(2), 1–9. 
Puranidhi, A. L. W. (2019). Minat Masyarakat Pakai Pembayaran Lewat Aplikasi 
Makin Meningkat di RI. Liputan6.Com. 
https://www.liputan6.com/bisnis/read/3928063/minat-masyarakat-pakai-
pembayaran-lewat-aplikasi-makin-meningkat-di-ri# 
Rachmatunnisa. (2019). Netizen Laporkan GoPay Eror. Detiknet. 
https://inet.detik.com/cyberlife/d-4808955/netizen-laporkan-gopay-eror 
Radnan, P. Y., & Purba, J. T. (2018). The Use of Information Communication 
Technology (ICT) As the Technology Acceptance Model (TAM) of Mobile 
Banking. Jurnal Manajemen Dan Pemasaran Jasa, 9(2), 283. 
https://doi.org/10.25105/jmpj.v9i2.2057 
Rahmad, A., Astuti, E., & Riyadi, R. (2017). PENGARUH KEMUDAHAN 
TERHADAP KEPERCAYAAN DAN PENGGUNAAN SMS BANKING 
(Studi pada Mahasiswa Jurusan Administrasi Bisnis Universitas Brawijaya). 
Jurnal Administrasi Bisnis S1 Universitas Brawijaya, 43(1), 36–43. 
Rahman, A., & Dewantara, Y. R. (2017). Pengaruh Kemudahan Penggunaan dan 
Kemanfaatan Teknologi Informasi Terhadap Minat Menggunakan Situs Jual 




Rodrigues, L. F., Oliveira, A., & Costa, C. J. (2016). Does ease-of-use contributes 
to the perception of enjoyment? A case of gamification in e-banking. 
Computers in Human Behavior, 61, 114–126. 
https://doi.org/10.1016/j.chb.2016.03.015 
Romadloniyah, A. L., & Prayitno, D. H. (2018). Pengaruh Persepsi Kemudahan 
Penggunaan, Persepsi Daya Guna, Persepsi Kepercayaan, Dan Persepsi 
Manfaat Terhadap Minat Nasabah Dalam Menggunaan E-Money Pada Bank 
Bri Lamongan. Jurnal Akuntansi, 3(3), 699. 
https://doi.org/10.30736/jpensi.v3i3.163 
Rouibah, K., Lowry, P. B., & Hwang, Y. (2016). The effects of perceived 
enjoyment and perceived risks on trust formation and intentions to use online 
payment systems: New perspectives from an Arab country. Electronic 





Santoso, S. (2010). Statistik Multivariat (p. 43). PT Gramedia. 
Septiani, R., Handayani, P. W., & Azzahro, F. (2017). Factors that Affecting 
Behavioral Intention in Online Transportation Service: Case study of GO-
JEK. Procedia Computer Science, 124, 504–512. 
https://doi.org/10.1016/j.procs.2017.12.183 
Setyowati, D. (2019). Ada Kendala Teknis, Pengguna Go-Pay Mengeluh Sulit Isi 
Ulang. Katadata.Co.Id. https://katadata.co.id/berita/2019/03/21/ada-kendala-
teknis-pengguna-go-pay-mengeluh-sulit-isi-ulang 
Siagian, D., & Sugiarto. (2006). Mtode Statistika untuk Ekonomi dan Bisnis. PT 
Gramedia Pustaka Utama. 
Sigar, J. F. (2016). The Influence of Perceived Usefulness, Perceived ease of use 
and Perceived Enjoyment To Intention To Use Electronic Money in Manado. 
Jurnal Riset Ekonomi, Manajemen, Bisnis Dan Akuntansi, 4(2), 498–507. 
Sondakh, J. J. (2017). Behavioral intention to use e-tax service system: An 
application of technology acceptance model. European Research Studies 
Journal, 20(2), 48–64. 
Sugiyono. (2017). Metode Penelitian Pendidikan : Pendekatan Kuantitatif, 
Kualitatif dan R&D. Alfabeta. 
Susanti, D. S., Sukmawaty, Y., & Salam, N. (2019). Analisis Regresi dan 
Korelasi. CV IRDH. 
Wahyuningtyas, Y. F., & Widiastuti, D. A. (2017). Analisis Pengaruh Persepsi 
Risiko, Kemudahan Dan Manfaat Terhadap Keputusan Pembelian Secara 
Online (Studi Kasus Pada Konsumen Barang Fashion Di Facebook). Kajian 
Bisnis STIE Widya Wiwaha, 23(2), 112–120. 
https://doi.org/10.32477/jkb.v23i2.208 
Wang, B., & Ha-Brookshire, J. (2018). Perceived Usefulness and Perceived ease 
of use of New Technologies Described by Chinese Textile and Apparel Firm 
Owners and Managers. International Textile and Apparel Association (ITAA) 
Annual Conference Proceedings, 1–3. 
https://lib.dr.iastate.edu/itaa_proceedings/2018/posters/60 
Wen, C., Prybutok, V. R., Xu, C., & WEN VICTOR PRYBUTOK CHENYAN 
xU, C. R. (2011). The Keep an Integrated Model For Customer Online 
Repurchase Intention an Integrated Model For Customer Online Repurchase 
Intention. Taylor & Francis, January. 
https://doi.org/10.1080/08874417.2011.11645518 
Yulijanto, I., & Ariyanti, M. (2019). Analysis of Factor Affecting User Interest 





Yuni, F. I. K., & Muazaroh. (2017). Pengaruh Persepsi Manfaat, Kemudahan, dan 
Kesenangan Terhadap Keputusan Menggunakan E-Cash Dengan Mediasi 
Niat Menggunakan Pada Nasabah Bank Mandiri Di Surabaya. Jurnal 
Akuntansi Dan Keuangan. 
http://cpanel.petra.ac.id/ejournal/index.php/aku/article/viewArticle/17083 
 
 
